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Media Release
AlA Australia joins forces with A-League clubs to promote healthy lifestyles

16 July 2020 — AIA Australia has signed a partnership with Sydney FC and Brisbane Roar in support of the two
clubs for the remainder of the Hyundai A-League 2019/20 season.

As one of Australia’s leading life and health insurance providers, with a purpose of making a difference and helping
people live healthier, longer, better lives, AIA Australia’s core values align strongly with Sydney FC and Brisbane
Roar’'s commitment to providing opportunities for more people to be active and engaged in their community through
football.

Globally, AlA is the Official Shirt Partner of Tottenham Hotspur Football Club, one of the top-ranked teams in the
English Premier League; a relationship that commenced in 2013, and which has been recently extended until 2027.

AlA Australia and New Zealand CEO and Managing Director Damien Mu said the organisation was proud to partner
with Sydney FC and Brisbane Roar. “Our dream is to champion Australia and New Zealand to be the healthiest and
best protected nations in the world.

“We recently undertook a research project which measured each of the States and Territories over a number of
health and wellbeing indicators. What that showed us is that NSW is tracking well when it comes to the areas of
nutrition and mental wellbeing but it could make improvements in preventative health, while QLD is tracking well
when it comes to low chronic disease risk but it could make improvements in the areas of physical activity, mental
wellbeing and preventative health.

“This is why the partnership between AIA, Sydney FC and Brisbane Roar will play an important role in drawing
awareness to the impact that small lifestyle changes can have on long-term health —we hope to inspire fans, along
with the broader community, to take those small steps towards living a healthier, longer, better life.

“Because what benefits fans and clubs in turn benefits society — by creating this shared value we’ll help transform
Australia’s health and wellbeing.”

The new deal means that the health and life insurer will become one of the Sydney FC Sky Blues’ major partners for
the rest of the season and will see the AlA logo emblazoned across the club’s shorts for the remaining fixtures, with
a view to extending the partnership into future Hyundai A-League seasons.

Sydney FC Chief Executive Danny Townsend said: “We are delighted to be partnering with an industry leader
whose aim is to champion Australians to live healthier, longer, better lives.”

"We align in our values of promoting a healthy lifestyle and wanting to provide inspiration for families and young
people to make a difference in their lives.”

Sydney FC provides outdoor activity and healthy living education for schools through the club’s school programs,
holiday clinics and Skill Training Programs.

The AIA Australia branding will also feature prominently on the sleeve of the Roar’s Hyundai A-League kit for
remaining 2019/20 fixtures.

Brisbane Roar CEO David Pourre Said: “Providing opportunities for more people to enjoy an engaged, active and
healthy lifestyle isa core component of both the Brisbane Roar and AIA Australia, and this is a terrific opportunity for
both organisations.”



AlA Vitality is AlA’s global science-backed health and wellbeing program that supports and incentivises members to
understand and improve their health and be financially rewarded for doing so. AIA Vitality is available to all AIA Health
Insurance members - AIA’s new private health insurance offering which launched into the Australia market earlier this
year.

The partnership is effective immediately.
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About AIA Australia

AlA Australia is a leading life insurance specialist with over 47 years’ experience. With a unique customer value proposition
focused on life, health and wellbeing, our purpose is to make a difference in people’s lives.

In November 2019, AIA Australia commenced a Joint Cooperation Agreement (JCA) with the Commonwealth Bank of
Australia (CBA) for the joint operation of their Australian life insurance businesses, AIA Australia and Comminsure Life.
The JCA enables AIA Australia to exercise a level of direct management control and oversight over Comminsure Life.

Together, AIA Australia and Comminsure Life offer a range of products that protect and enhance the lives of more than 3.8
million Australians. Our vision is to embrace shared value in championing Australia and New Zealand to be the healthiest
and most protected nations in the world. With AIA Vitality — the world’s leading science- based health and wellbeing
program — we help members to live healthier, longer, better lives.

AlA Australia has been recognised with multiple awards, including the Women in Finance Employer of the Year Award (2018,
2019), Super Review’s Best Insurer of the Year (2018, 2019), and iSelect Partner Awards Insurer of the Year (2019).

Further information at www.aia.com.au.
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