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Health insurance is a large dynamic market (4]

22 Y 13.4 Y $3,6532 Y Mix of

billion® million® new and
Premium revenues eX]St] ng

People covered

Typical Family premium

health
insurance . APRA PHI Operations Report data 2015-2016 (released June 2016) - Whole fund Hospital treatment, General
Wit ALA Vikality treatment & ambulance
. Medibank’s Standard Hospital and Extras annual premium for a family living in NSW with 25.934% Australian
Government Rebate with a $500 excess

NIA confidential and proprietary information. Not for distribution.



Government policy settings encourage take up of PHI

Hospital Treatment Coverage

80.00%
Lauty 2000 Medicare levy surcharge
oot Time Health Cover

Australian Government Rebate
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A Medicare Levy Introduction of 30%
Surcharge (MLS) Rebate Australian0 L] fet] me health Cover load] ng
Government Rebate
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But consumers increasingly question the value of
health insurance

9 Kazi Australia™ &l @«azi_Ausiralia - Jan 15

* #MNews « Health insurance premiums set to rise: Australian families could
soon be forking out an extra $200 for...

Health insurance premiums set to rise Matthew Tay|°|.0 @MattCNBC - 8h
Australian families could soon be forking out an exira CEO @Medibank Craig Drummond talks to @CNBCi at #MacquarieConference
E $200 for private health cover as insurers lobby the b % in A lia for health i 5%
federal government for their annual premium hike. about demand in Australia for health insurance
- e v

S NEeWS | Compare life insurance perthnow.com.au

s Let iSelect guide vou through the process to help you find a suitable policy Go to isels

National  Word | Litestyle  Travel | Entertamment | Technology = Finance | Sport (FEvE -]

SMH, Age staff on PMs $18 billlon
M strike tor 2 week Eﬂ hangover cure
budgeting

Healthy ways to reduce your health insurance
premiums costs

Rioters hurl Pepsi  # “y | Roxy cancels gig
cans at police r after kissing
‘ bt , catch-ont
~

LATEST IN FINANCE

Health insurance in Australia: Wil premium rise make you quit private cover?

: Veronica Best @veronicabest2u - Mar 28
i news.com.au/finance/busine... via @newscomauHQ

| DRUMMOND: AFFORDABILITY IS THE

: ' v |- EXCLUSIVE § BIGGEST ISSUE FACING CUSTOMERS
© APKILZ8, 2017 S350 _—
- Viemo g
B 'We'd like to see some reforms' to make health insurance more affor...
Craig Drummond, CEO of Medibank, says affordability is a big issue and
B / reforms, such as prostheses reviews, could see notable savings for cust...
/!

PR—— video.cnbc.com
il

Is it worth having private health insurance?

“REMIND me: Why in heck am | paying for this?I” wondered millions of
Aussies last month, as they heard health insurance premiums were risi...

news.com.au
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There are unique dynamics of the health insurance market (7

aren’t understood by consumers

Current state They way consumer’s see it

Community rated - not risk rated
Opportunities to differentiate are limited

Provider networks create confusion

Premium rate rises are regulated - but health cost
increases aren’t

Fragmented market - many providers

health
insurance

withAIA le

I’m healthy - why don’t | pay less than unhealthy
people?

It’s too hard to tell the difference

| never know what I’ll get back - but its usually much
less than | expect

Health insurance is a rip-off - why do they increase
faster than inflation?

It’s too hard to tell the difference

AIA confidential and proprietary information. Not for distribution.
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Introducing....

health
insurance

with A LA Viklity

health
INsurance

It ALA Wfality

Health insurance that gives back. With
AlA Vitality we reward people for
taking care of their health.

Our brand promise is to partner with
people to own their future. To take
control of their physical wellbeing.

NIA confidential and proprietary information. Not for distribution.



myOwn gives back with a strong health insurance product...

Simple, easy to B BB Extra’s cover
understand A | 38 with a focus on
product range ey O e wellbeing

From 50% to
o= i 70% back from
">>w wcmm any recognised
’ - # provider up to

annual limits

health
insurance

with A LA Viklity

AlA Vitality
membership
included for up
to two adults
per policy

NIA confidential and proprietary information. Not for distribution.




. bundled with AIA Vitality

5% upfront
premium
discount held as
long as Silver AlA
Vitality status is
maintained

Discounts that
support your
y - healthy lifestyle-
~ active wear, gym
memberships,
shopping rewards

health
insurance

with A LA Viklity

Weekly rewards
from Woolworths,
iTunes or Boost
Juice - or donate
it to charity - for

# meeting activity

targets

$250 cash back
and AlA Vitality
fee waived if

- you hold AIA

- Priority

“~ Protection cover

Discounts that
reward your

& pealthy lifestyle

- up to 50% off

| flights and spa

treatments

$
- .
' -
-
-~

L et et S C}' ‘
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Its easy to earn

~ AIA Vitality

points and
myOwn is
backed by AlA
and GMHBA

NIA confidential and proprietary information. Not for distribution.
For full terms and conditions of AIA Vitality partners, benefits and rewards, go to aiavitality.com.au



myOwn is a quality health insurance product at a (12
competitive price

Victoria

$350
Many funds have
$300 fewer features ° ° °
and are more g
expensive °
e 5250 than myOwn
= . Mid Package
E $200
v °
o
$150
. ‘ P Few funds have
® more features
100 and are cheaper
? than myOwn
$50
$0
0 1,000 2,000 3,000 4,000 5,000 6,000 7,000

Feature score
health

insurance
Wit ALA Vikality

NIA confidential and proprietary information. Not for distribution.

Source: Internal GMHBA analysis based on competitive analysis



myOwn is a quality health insurance product at a (13
competitive price

NSW

$350
Many funds have
$300 fewer features PY
and are more e °
expensive ~’

5250 ® than myOwn o: L I
£ ° .
3 «° . Mid Package
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qE) 2 ° .' °
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e ®. T8 °

5150 Y ." p4 Few funds have

® more features
and are cheaper
$100
than myOwn
$50
$0
0 500 1,000 1,500 2,000 2,500 3,000 3,500 4,000 4,500 5,000

Feature score
health

insurance
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NIA confidential and proprietary information. Not for distribution.

Source: Internal GMHBA analysis based on competitive analysis



myOwn is a quality health insurance product at a o
competitive price

Queensland

$350
Many funds have
$300 fewer features ®
and are more o § °
expensive o ®
$250 than myOwn °
=
3 : Mid Package
E $200
g L °
o
$150
.. Few funds have
more features
$100 and are cheaper
than myOwn
$50
$0
0 1,000 2,000 3,000 4,000 5,000 6,000 7,000

Feature score
health

insurance
Wit ALA Vikality

NIA confidential and proprietary information. Not for distribution.

Source: Internal GMHBA analysis based on competitive analysis



myOwn is backed by brands with a mix of local Cis)
knowledge and global experience

@ e [IGIMHBA @ Discovery

NIA confidential and proprietary information. Not for distribution.



myOwn’s is for everyone i

Young singles Growing families Established families

health
insurance

with A LA Viklity
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Why buy life, health and AlA Vitality together?

5% upfront health
premium discount
held as long as the
member maintains
Silver AlA Vitality
status

$150"

health
insurance

Wit ALA Vikality

AlA Vitality fee \/ itali \ / :
e T Ay 7 S50 e
Priority o Visa card
Protection is on AlA Priority

waived Protection?

$120 $375

12.5% on a $3000
policy

This is Brian. Brian came to you for advice around life insurance, but
= you discovered he wasn’t loyal to his health insurance provider. This is
the combined value you could present to Brian for buying myOwn

health with AIA Vitality and AIA Priority Protection together

. Example only. If pre-discount is Health insurance premium was $3000 a 5% Discount equals $150 off (Premium becomes

$2,850)

. Assumes new Priority Protection customer - starting AlA Vitality flex discount of 12.5% and assumes Gold status in

Year. This maintains Life discount at 12.5% and Health discount at 5%

. $250 prepaid Visa card reward payable when Life cover is active and 90 days after purchase of Health cover.

Applicable to all AIA Priority Protection products. Full terms available at launch.

$895

Year 1 value

5645

Year 2 value

Assuming Gold Vitality status?

NIA confidential and proprietary information. Not for distribution.







6 ways myOwn’s proposition could help your business

1. Supplies a new client touch point via an expanded product offering

Gives the ability to increase your revenue per client and supplies an important diversification to income
Helps open more doors and supports your segmentation model

Leads to referrals which are targeted to your ideal client and where your time wants to be focused

Firms up your evolving business proposition in delivering your clients real financial and physical wellbeing

o U1 N W N

Places your business that continued one step ahead of the competition

health
insurance

withAlA le
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Commission structure

Remember Brian?

Brian has agreed to
purchasing myOwn health
with AIA Vitality and AIA
Priority Protection cover

health
insurance

withAlA le

Brian’s scenario

$S3000 Health Premium
$3000 Life, TPD, Crisis & IP Premium

S600 Health commission
$2400 Life commission
§250  AlA Vitality activation fee

$3250 Year 1 revenue

myOwn health commission
clawback provision

100% 50% 25%
30 days 31-60 days 61-90 days

NIA confidential and proprietary information. Not for distribution.

Note: Health insurance is not a financial product




Disclaimer

Confidential - Not for reproduction or distribution without the consent of AIA Australia.

The content is current as at the date set out on the cover page of this presentation and may be subject to change.

This presentation provides general information only, without taking into account the objectives, financial situation, needs or personal
circumstances of any individual. This presentation may contain projections concerning financial information and statements
concerning future economic performance and events, plans and objectives relating to management, operations, products and
services, and assumptions underlying these projections and statements. It is possible that actual results and financial conditions may
differ, possibly materially, from the anticipated results and financial condition indicated in these projections and statements.

AlA Australia Limited (ABN 79 004 837 861 AFSL 230043)



