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[AIA – INTERNAL] 

Insurer AIA challenges Aussies to go ‘all in on something’ in new campaign starring Ash Barty 

and Stephanie Gilmore 

• The campaign extends ‘All or Something’ brand platform to inspire a national movement to 

take small steps towards healthier, longer, better lives. 

 

• AIA celebrates 10-year anniversary of its health and wellbeing program AIA Vitality. 

 

Melbourne, 21 February 2024 – Leading life, health and wellbeing insurer AIA Australia has unveiled 

its new brand campaign, encouraging Australians to go ‘all in on something’ in an extension of its 

successful ‘All or Something’ brand platform.  

The new campaign comes as AIA Australia this year celebrates the 10-year anniversary of its science-

backed health and wellbeing program, AIA Vitality. 

The campaign sees AIA continue its relationship with two of Australia’s most beloved sporting 

champions – Ash Barty and Stephanie Gilmore – who feature alongside the insurer’s other brand 

ambassadors as well as a diverse range of everyday Australians, and AIA staff members, in a mass 

celebration of the ‘healthy somethings’ that can make a huge difference when it comes to the health 

and wellbeing of the nation.  

From Shane Crawford hitting the bike to Paralympian basketballer Tristan Knowles OAM getting in 

some practice, pro surfer Layne Beachley AO teaching a child to catch a wave, and fitness guru Laura 

Henshaw practicing her moves, the empowering message of the campaign is a challenge to all 

Australians to find their own healthy something - which supports AIA’s goal of helping Australians live 

healthier, longer, better lives. 

Independent creative business, Bullfrog co-created the new campaign with AIA, which kicks off this 

week on national TV in addition to digital, OOH, BVOD, social, PR as well as across AIA’s owned 

media.  

AIA’s CEO, Damien Mu said AIA’s vision to make Australia the healthiest and best protected nation in 

the world starts with those small steps. 

“Science tells us that long-term, sustainable health changes aren’t driven by unattainable goals and 

over the last ten years, through AIA Vitality, we know this to be true and have empowered Australians 

to turn small, positive lifestyle changes into consistent, long-term healthy behaviours,” said Mu.  

“This has resulted in phenomenal statistics from our members including clocking 420 billion steps, 

completing nearly 100,000 AIA Vitality health checks, visiting our partner gyms over 3.9 million times 

and many more – all adding up to real rewards and savings for members,” he added. 

“Our new brand campaign celebrates these collective milestones and our desire to show Australians 

how they can embrace going all in on something, rather than nothing at all, and how these small, 

individual changes will dramatically improve the health outcomes of Australia overall.” 

 

https://www.aia.com.au/en/health-and-wellbeing/aia-vitality
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AIA’s 5590+ framework1 recognises that certain modifiable lifestyle factors could lead to major non-

communicable diseases (NCD) such as cancer, diabetes, respiratory and heart diseases, and mental 

health conditions. By taking small steps to address key lifestyle factors, individuals can improve their 

health and ultimately reduce their risk of developing an NCD.  

Dalton Henshaw, CEO of Bullfrog said: “It’s been humbling to see the effectiveness of flipping the 

mindset of Aussies from ‘all or nothing’ to ‘All or Something’ for Aussies and AIA members, since the 

inception of the brand platform two years ago.”  

“We knew we needed to double down on that mindset with this newest platform extension and we set 

ourselves as collective team a task to continue to drive growth – empowering more Australians than 

ever to do a little something in their lives to make a positive difference,” he added.  

AIA Vitality program rewards ‘healthy somethings’ through discounts and rewards. A recent RAND 

Europe study2 results showed that engaging in the AIA Vitality program over time improves physical 

and mental health outcomes for users. 

Australians can take part in AIA’s Small Something Challenge which launches this week via AIA’s 

website and social channels. The challenge includes 10 months of health and wellbeing motivation, 

coached by AIA’s ambassadors, with rewards on offer each month for those who participate.  

Visit aia.com.au to take part in the Small Somethings challenge.  

AIA Ambassadors in the campaign: 

• Dr Preeya Alexander (AIA Health Expert) 

• Ash Barty 

• Layne Beachley AO  

• Shane Crawford  

• Sam Gash 

• Stephanie Gilmore 

• Laura Henshaw 

• Tristan Knowles OAM  

• Dr Jaime Lee 

• Annabelle Smith 

• Gronya Somerville 

 

CREDITS 
 

 
1 AIA Australia, 5590+ Framework, September 2021 
2 RAND Europe, The AIA Vitality Program in Australia, 2023 

https://www.aia.com.au/
https://www.aia.com.au/content/dam/au/en/docs/reports/5590-summary.pdf?mkt_tok=MjM1LUZYUy05OTkAAAF-hI5fIJu7oh7-DODKn5tu0szgu1K7_pabwu4rtBgHmSKckHnzOscXBbcGe_yAKzJA62fTckIT-q-PRVqDltPiAWjtVZKcCSoF-zKQ
https://www.rand.org/pubs/research_reports/RRA2621-1.html
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-ENDS- 

The TVC is available here:  https://youtu.be/RQl-SQxSuOQ 

For all media enquiries, please contact: 

Camille Hanton 

AIA Australia  

T: +61 431 180 475 

E: camille.hanton@aia.com 

 

About AIA Australia  
   
AIA Australia is a leading life, health and wellbeing insurance specialist with 50 years’ experience and a mission 
to help Australians lead healthier, longer, better lives. The lives of more than 5.7 million Australians are protected 
and enhanced through AIA Australia’s unique value proposition of life, health and wellbeing.   
  
AIA’s vision is to embrace shared value in championing Australia to be the healthiest and best protected nation in 
the world. Eligible members have access to AIA Vitality, an exclusive, world-leading, science-based health and 
wellbeing digital program.   
  
AIA Australia also developed AIA Embrace - a comprehensive wellbeing ecosystem of world-class products, 
programs and partnerships. These are designed to help customers, partners and the broader community to 
embrace better health and wellbeing.  
  
AIA Australia has been recognised with multiple awards, including the ANZIIF Life Insurance Company of the 
Year (2023, 2022), Women in Finance Employer of the Year Award (2019, 2018), Super Review’s Best Insurer of 
the Year (2019, 2018), FSC Life Insurance Industry Awards Innovation in Group Life Insurance (2021), Shared 
Value Awards Organisation of the Year (2020) and Shared Value Project of the Year (2021).  
   
Further information at www.aia.com.au.   
  
Copyright © 2024 AIA Australia Limited (ABN 79 004 837 861 AFSL 230043). This is general information only, 
without taking into account factors like the objectives, financial situation, needs or personal circumstances of any 
individual and is not intended to be financial, legal, tax, medical, nutritional, health, fitness or other advice. The 
source information is current as at 21 February 2024 and may be subject to change. While the information 
contained herein is believed to be accurate, AIA Australia expressly disclaims any and all liability for 
representations or warranties, expressed or implied, contained in, or for omissions from, the information.  

 

https://youtu.be/RQl-SQxSuOQ
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